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loday, tomorrow & Beyond

On behalf of the organizing committee of Beyond Health Network, Beyond Health Magazine & Beyond Health
Expo, welcome you to the Beyond Health “Anti-Aging & Optimum Health” Conference & Expo taking place
October 12, 2024 at Thrasher Horne Center, Orange Park, Florida.

One Mission

To encourage individual sto aggressively improvetheir healthy lifestyles and be the generation leading the charge
in the quest to more fully understand and embrace longevity as a lifestyle.

1. Bridge the gap between Traditional Medicine and Complementary Medicine.

2. Focus on the difference between Life Span and Health Span

3. Focus on the Root Cause of all illness.

One Vision

To be atrusted platform that presents relevant information about the many health discoveries, options, concepts
and new breakthroughs taking place around the globe. Taking into consideration that illnessis never an isolated
case, prevention and treatment must embrace mind, body and spirit with afoundation in education.

One Incredible Mind-Growing Opportunity

The world has started the transition from an erain which we were utterly helpless about our aging process to
oneinwhich aging is under full medical control, and age-related diseases are becoming athing of the distant
past.

We are not there yet, but the groundwork has been laid, and scientists have successfully started working on the
fundamentals. The first human rejuvenation therapies are under devel opment and some of them are even
availabletoday. For those close to the actual science, rejuvenation is not a matter of ‘if’ anymore but rather
‘when’ and whether it will be soon enough for ‘us'.

Connecting like-minded People
Taking advantage of cutting-edge therapies and driving the transition to aworld where it is possible to vastly

extend our lifespansisahuge endeavor. A community sharing the same vision, collaborating and supporting each
other isredly helpful inthisregard.

Join our get-together in North Florida as experts and practitioners discuss the latest developmentsin this
exciting field. Use our facebook group to connect and collaborate with Beyond Health Network members
worldwide.

From maintaining mind and memory to the ever important areas of financial health, “Beyond Health Network”
will make the connection for you. Let’s all meet up at the largest local gathering of health focused enthusiastsin
North Florida.

If our vision and mission resonates with you then | encourage you to not miss this unigque opportunity to be part
of amovement that will set the precedent for all that will follow.

With that in mind we welcome you to the 2024 Beyond Health “Anti-Aging & Optimum Health” Conference
& Expo; “Dying Young At A Very Old Age”.

Bevonp HEALTH “ ANTI-AGING & OpTiMuM HEALTH” CoNFERENCE & ExrPo




“Dying Young At A Very Old Age”

What is the Beyond Health ““Anti-Aging & Optimum Health” Conference & Expo?

“Beyond Health ““Anti-Aging & Optimum Health” Conference & Exposition isthe definitive informative
resource for one of the world's fastest-growing medical specialties: anti-aging, rejuvenation & longevity
medicine.

Enhanceyour overall experience and gain in-depth knowledge and experienceimmersive content with scientific
lectures, panel discussions, special focuslecturesand live demonstrations.

The exposition focuses on the |l atest research, diagnostics, treatment protocols, nutritional interventions and
biomedical breakthroughsfor preventing and ameliorating the diseases of aging. These include cancer, heart
disease, Alzheimer’s and diabetes: included in the preventive spectrum are such factors as diet and exercise,
nutrition and vitamin/mineral/antioxidant supplements, aswell asthe use of judicious hormone replacement
therapies. Prevention of the appearance of aging is aso afocus, with an emphasis on both cosmetic surgery as
well as non-invasive cosmetic procedures such as microdermabrasion, chemical peels, lasers, botox treatments
and more.

Walk the exhibit hall and experience 60+ of the industry’s most progressive companies. Discover what’'s new and
exciting in medicine and get first-hand experience with these products and services.

Exhibitorsinclude suppliersof pharmaceuticals, high-tech medical equipment, skincare/anti-aging cosmeticsand
cosmeceutical s, nutrition products and nutraceutical's, compounding pharmacies, clinics/longevity centers,
insurance providers, supplements, enzymes and antioxidants, reference laboratories, fitness/therapy equipment
and more.

Who should attend?
Anyone with an interest in improving their overall health or is a caregiver for loved ones or looking to
join a community that is supportive and health conscious

The conference also offers numerous opportunities for social and professional interaction in arelaxed yet
captivating setting.

I’m confident you will find this to be the most stimulating and rewarding event you will attend thisyear. It isthe
place you need to be for the most cutting-edge and progressive discussions on the subject.

| look forward to seeing you and other forward thinking health conscious individuals from around North Florida
& South Georgiathis October.

Sincerdly,
Team

Telephone: 904-683-0918
Email: info@beyondhealthexpo.com
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Top 10 reasons to attend Beyond Health 2024

A unigue opportunity:
Thereisno other conferencein North Floridawhich provides the depth of the information

Learn New Trends and Strategies in research.

New technology and tools are exclusively discussed at our conference. Don't let old & outdated
information hold you back

Frank Talks:

The knowledgeable speakerswill help you understand what these new theories are and how they
can benefit you.

Network and Connect:

Meet and exchange ideas with hundreds of like-minded individuals and hear their stories.

Improve your Results:

L earn what hasworked for others and establish arelationship with those that can help with your
specific challenge.

Get Inspired:

Our speakers and attendees are highly skilled and experienced professionalsinspirational in their
passion to make along-term positive impact.

Sample and Compare the Tools:

Connect with vendors and exhibitors across the areato learn about products and services. And
check out the | atest tools and ideas.

Value for the Money:

With one-day intensive conference schedul e, you will access strategic knowledge and expertise
that’sworth itsweight in gold from an impressive array of recognized professionals.

Spread the Impact:
Share the Beyond Health knowledge and new ideas with our family and friends.

Beyond Health Conference & Expo
Email: info@beyondhealthexpo.com Web: www.beyondheal thexpo.com
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“Dying Young At A Very Old Age”

EpucaTioN HIGHLIGHTS

If you would like to be considered as a speaker/presenter call today to get on thelist. Hereis an overview of
some of the subjects we plan on tackling. If you have other suggestions please let us know.

What’s new in healthcare
Food as Medicine
New advances in Cancer Treatment

Complementary & Alternative Therapies:
Which One Is right for you?

Stem Cell Therapy

Hormone Therapy

Lymphatic Therapy

IV Therapy

Peptide Therapy

Platelet Rich Plasma Therapy

Sound Therapy

Body Movement and Dance Therapies
Massage Therapy

Energy Healing and Mind Body Therapies
Aromatherapy

Homeopathy and AyurvedaMedicine
Naturopathy and Homeopathy
Traditional Chinese Medicine
Yogaand Meditation

Holistic and Integrative Medicine
Acupuncture Techniques and Treatments

Reiki & Tai Chi And Qi Gong
Pain Management Techniques

Chiropractic Treatment
What can a Chiropractor do for you

Healthy Aging
Essential Screenings & Vaccines

Staying Active
Exercise

Energy-Boosting Tips
Preventing Hearing L oss
Why Nutrition

What about your Sleep

Health Care

Home Health Care
Caregivers

Weight Management & Obesity
Fasting

Hydration Matters
What’s in your water

Colonics
Detox

Oral Health
Why oral health is vital

Mucus
getting it out of your system

Chronic Infections

Eye Health

Mental Health
Trauma
Addictions
PTSD

TBI

MST

Sex & Relationships
Mal e Reproductive System

Female Reproductive System
Sex Problemsin Women

Sex Problemsin Men

Sex Therapy

Sex After 50

Erectile Dysfunction

Birth Control Myths

Vaginal rejuvenation

Cannabis in Medicine

Medical Marijuana
CBD Oils

Pain Management
Exploring Cosmetic Procedures

Functiona & Preventive Medicine

www.beyondheal thnetwork.com




SELL-BRAND-EDUCATE-NETWORK

Join Jacksonville’'s most innovative and | eading health conscious companies at the
Beyond Health ““Anti-Aging & Optimum Health’> Conference & Expo

Apply now and partner with usthis coming October and our event team will get in touch with
you to discuss your goals and expectations.

Whether it’swanting to expand your practice or networking with practitionersin complementary
fieldswe are certain that there will be something at Beyond Health that will work for you.

Brand awareness
Building your brand is essential for continued growth. With 1,000’s of health-consciousand
health-curious attendees from all over the First Coast attending, thisisthe placeto be.

Education/Leadership

Maybe you want to place your company front and center of an industry issue. Maybe you’' ve got a
new product to launch. We can set up roundtables and workshops for you to host. You' Il beright
in the middle of the action, |eading discussions with targeted demographics on the topics that
matter most to you.

Networking

We have dedicated tracks for every industry. Whether you want to hire top talent, meet with the
policymakersinfluencing your industry or exchange noteswith your peersand competitors, we
have the stage, lounge and networking event for you.

Lead generation

1,000's of individualswill bejoining usat “Beyond Health” this February. These are deeply
embedded in the fabric of their respective industries, and are the ones who are progressive and
open to new breakthroughs and techniques coming to market.

Why partner with Beyond Health?
Thisisatime of great opportunity for forward thinking, progressive & health conscious
companies across our community.

At Beyond Health, we aim to gather companies and individual sto ask asimple question: where
to next? Asapartner, you can help us answer that question.

We would love the opportunity to design a custom content package that will tell your story to the
surrounding communities,

Beyond Health Conference & Expo
Email: info@beyondhealthexpo.com Web: www.beyondheal thexpo.com
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“Dying Young At A Very Old Age”

BeyonD HEaALTH CoNFERENCE & ExpPo
BecomE A PARTNER

Partnership isthe most direct channel of communication and istailor-made to reach prospectsin an environment
that matchestheir lifestyle. Partnership speaksto the public, and creates atwo-way dialogue.

Make your company a part of the Beyond Health Conference & Expo.
Partnership opportunities are available and range from the event’s title sponsorship to our many attractive hospi-
tality options. Sponsorship packages will be customized to fit your company’s goals, objectives and budget.

The Benefits of Sponsoring the Beyond Health Conference & Expo and associated events.
Generateimmediate sales, establish new accounts and obtain qualified leads
Deepen your relationship with customers.

Reach a sophisticated demographic.

Create awarenessand visibility

Increase brand loyalty by adding an emotional connection to the buyer
Enhance or reinforce acompany’s brand positioning and image
Differentiate products/servicesfrom competitors

Driveretail traffic and sales

Showcase community responsibility

Build company morale viaan attractive event platform

Have access to Business To Business opportunities with other exhibitors
Pre- and post-show marketing services

Exhibiting - the full package

o Exhibitor listing on the website, including own web page with 500+ word company page/profile, logo,
product image, website URL, social media details, contact details, contact form
Exhibitor listing in printed publication
Exhibitor listing and writeupin digital publication
Personalized exhibiting bannersin various sizes
Pre-written promotional show copy to invite potential prospects and current clients
Personalized VIPdigital Invite
Blog post opportunities (for previously unpublished content)
Press area for promotion of competitions, show offers and press releases
Collaborative opportunities for joint ventures at the show

The Beyond Health Conference & Expo has developed partnership solutions suited for advertisers, marketing
and public relations companies, looking to reach an untapped market by joining forces with the expo.

The events surrounding the expo reaches the entire community and brings together high quality clientele with
disposableincome to spend on awide variety of products and services.

Let us pair you with one of the most prominent, up-scale events in North Florida.
® CONSUMER ENGAGEMENT ® SIGNAGE ® SAMPLING ® SALES ® BusiNESs-TO-BusINESs
® CLIENT ENTERTAINMENT ® HOSPITALITY OPPORTUNITIES ® PROGRAM ADVERTISING
® EXHIBITING AND VENDING ® OTHER BENEFITS

Beyond Health Conference & Expo
Email: info@beyondhealthexpo.com Web: www.beyondheal thexpo.com

www.beyondheal thnetwork.com




\WEBSITE:

www.beyondhealthnetwork.com
www.beyondhealthexpo.com
www.beyondhealthmag.com

Each exhibitor is given an active page on the Beyond
Health Network, Beyond Health Expo and Beyond
Health Magazine websites.

In order for usto create the page, please forward the
following elementsto info@beyondheal thexpo.com.

Item 1: Testimonial

A brief overview about your company and your
products, to be supplied in aWord Document file
format (doc) Thisisyour opportunity to add further
details about your company and your products e.g.
company history, impact on the community, patients/
individual s helped, new breakthroughsetc:

Item 2: Key Images

Some pictures of your products (4-6 maximum). All
filesmust be 1000 x 594 pixels and aresolution of
(300 DPI) in format (.JPG).

Item 3: Your company logo

A digital file of your logo in EPS format (Encapsul ated
PostScript) with white text that appears clearly on a
black background).

Item 4: Your company information

* Company name

* Contact and position held

* Address

* Telephone

* E-mall

* Website address

The text should be sent in Word document (.doc)

OFFicIAL INDUSTRY PARTNER
OPPORTUNITIES

Join with the leading companies throughout North
Florida & South Georgia as the one representing your
particular industry to the multiplesof individuals
attending the Beyond Health Expo.

Your company will becomethe official (your indus-
try) partner for the Beyond Health Expo.

SPEAKING OPPORTUNITIES

Speaking opportunities are open to industry partners
and sponsors only.

For details please contact our office today by phone at
904-683-0918 or email info@beyondheal thexpo.com

Beyond Health Expo
Email: info@beyondhealthexpo.com Web: www.beyondheal thexpo.com
Tel: 904-683-0918
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“Dying Young At A Very Old Age”

BeyonD HEaLTH CoNFERENCE & ExpPo
PARTNERSHIP LEVELS

Here are the different levels of partnerships available for you to choose from.

$ Credit

Founding Partner $25,000 2 comp booths $8,000 ad credit to run on BHN
Presenting Partner $20,000 2 comp booths $5,000 ad credit to run on BHN
Exclusive Partner $15,000 2 comp booths $3,468 ad credit to run on BHN
Platinum Partners $10,000 2 comp booths $3,023 ad credit to run on BHN
Gold Partners $7,500 2 comp booths $2,376 ad credit to run on BHN
Silver Partners $5,000 1 comp booth $1,878 ad credit to run on BHN
Bronze Partners $3,000 1 comp booth $1,678 ad credit to run on BHN
Industry Partners $2,000 1 comp booth $950 ad credit to run on BHN

Exhibitors $950 1 comp booth $694 ad credit to run on BHN

e Your company name and logo will be displayed on all digital, newspaper, TV, radio, magazine, billboard and
direct mail advertising.

Sponsorswill aso beincluded in all public service announcements and press releases. In the market placethe
sponsor will be viewed as the company that brought this special event to the community. The event will be
named Beyond Health Conference & Expo 2024 (presented by Founding Partner)

e 2 complementary booths at the expo. Additional booths are available at a 20% discount.

e Your company banner can be displayed in the hall. The banner can be three feet wide and 12 feet long and
will bedisplayed in thelobby or hall area. (Founding Partner)

o All sponsor receives acomplementary data base of all registered attendees to the expo.

o A wall plaquewill be presented publicly at the expo to all sponsors. The plague which will be displayedin
your booth area during the event brings added recognition to your investment and sponsorship.

e Listing on the website, including own web page with 500+ word company profile, logo, product image,
website URL, social mediadetails, contact details, contact form

e Exhibitor listing in printed publication

e Exhibitor listing and write up in digital publication- Pre-written promotional show copy to invite potential
prospects and current clients

Personalized VIPdigital Invite

Blog post opportunities (for previously unpublished content)

Podcast opportunities.

Five (5) to thirty (30) minute documentary of company and those who work there

Press area for promotion of competitions, show offers and press releases

Collaborative opportunities for joint ventures at the show

All sponsorsreceives “first right of refusal” for* The 2024/25 Expo”

Please call to learn about the additional benefits that come with partnership

Beyond Health Expo
Email: info@beyondhealthexpo.com Web: www.beyondheal thexpo.com
Tel: 904-683-0918

www.beyondheal thnetwork.com



BooTH RATE
WHAT YOU GET WITH YOUR BOOTH.

EXHIBITOR INDUSTRY PARTNER
YOUR INVESTMENT $950.00 YOUR INVESTMENT $2.000.00
What You Get What You Get
booth $950.00 booth $2,300.00
Social Media Campaign $1,500.00 Video documentary $2,000.00
Company Page $1,000.00 Social Media Campaign $1,500.00 x 2
Ad on BHN $694.00 Company Page $1,000.00 x 2
Video Commercial $550.00 Ad on BHN $950.00
Digital Ad $500.00 Video Commercial $800.00 x2
Digital Article $500.00 Digital Ad $500.00
Ad in Program Guide $250.00 Digital Article $500.00
Table, chairs & waste can $80.00 Ad in Program Guide $400.00
2 Catered lunch $40.00 Table, chairs & waste can $80.00
Electric $50.00 Catered lunch $40.00
Electric $50.00
Total Value $6.314
Total Value $13.420

As an “Exhibitor” or an “Industry Partner”

*Digital exposure begins upon contract signing and will run for up to two months after expo

Your company name and logo will be displayed on most digital, print, broadcast, billboard and direct mail.
All sponsorswill receive acomplimentary data base of all registered attendees to the expo.

*Video documentary: Up to * 30 minute video documentary of your company, |eadership and mission.
*Digital Ad: Digital ad to display on multiple sites

*Social Media: Campaign will be on the top platforms

*Video Commercial: 15 to 60 second video commercial to run on GMG network and can be used by you on
any other platform you choose.

o *Digital Article: Full page article on the “Beyond Health Network” online profiling the company and
personnel.

e Company Page: Your own company page on the Beyond Health Network and promoted throughout
multiple platforms

*-* Please reach out for assistance in producing your video and commercial or any other production help
you may need.

Email:

Corporate Office: Tel: info@beyondhealthexpo.com Beyond Health Expo
Gumbs Media Group 904-683-0918 & Web: po- PO. Box 5147 || Jacksonville |

. . : Florida || 32247
Jacksonville, Florida www.beyondheal thexpo.com

Bevonp HEALTH “ ANTI-AGING & OpTiMuM HEALTH” CoNFERENCE & ExrPo



“Dying Young At A Very Old Age”

Beyond Health Conference & Expo

PARTNERSHIP REGISTRATION FORM

Here are the different levels of sponsorships available for you to choose from.

$ Credit

Founding Partner $25,000 2 comp booths $8,000 ad credit to run on BHN
Presenting Partner $20,000 2 comp booths $5,000 ad credit to run on BHN
Exclusive Partner $15,000 2 comp booths $3,468 ad credit to run on BHN
Platinum Partners $10,000 2 comp booths $3,023 ad credit to run on BHN
Gold Partners $7,500 2 comp booths $2,376 ad credit to run on BHN
Silver Partners $5,000 1 comp booth $1,878 ad credit to run on BHN
Bronze Partners $3,000 1 comp booth $1,678 ad credit to run on BHN
Industry Partners $2,000 1 comp booth $950 ad credit to run on BHN

Exhibitors $950 1 comp booth $694 ad credit to run on BHN

e Your company name and logo will be displayed on all digital, newspaper, TV, radio, magazine, billboard and direct mail.
Sponsors will also be included in al public service announcements and press rel eases.
In the market place the sponsor will be viewed as the company that brought this special event to the community
The event will be named Beyond Health Conference & Expo 2024 (presented by Founding Partner)

e  Exclusive sponsorship from your respective industry.

e 2 complementary booths at the expo. Additional booths are available at a 20% discount.

e Your company banner can be displayed in the hall. The banner can be three feet wide and 12 feet long and will be displayed
in the lobby or hall area. (Founding Partner)

e All sponsor receives a complementary data base of all registered attendees to the expo.

o A wall plaque will be presented publicly at the expo to al sponsors. The plague which will be displayed in your booth area
during the event brings added recognition to your investment and sponsorship.

o Full page article in “beyondhealthnetwork.com” profiling the company and personnel.
Ad credit to run on BHN
All sponsors receives “first right of refusal” for “The 2024/25 Expo”
Please call to learn about the additional benefits that come with partnership

| would like to register as a partner for the Beyond Health Conference & Expo:

FounbinGg PARTNER

Presenting Partner Silver Partners
Exclusivre Partner Bronze Partners
Platinum Partner Industry Partners
Gold Partner Exhibitor

Company Name: Website:

Representatives Name: Email:

Address: City/State/Zip

Phone Number: Cell:

Authorized Signature: Date:

Notes:

Your signature acknowledges complianceto the terms and conditions set forth in the Exhibitor / Sponsor Support Agreement Contract, Rulesand
Regulations. Dates and | ocation subject to change. Invoicewill be sent to the address|listed above.

. . Email: ; .
Corporate Office: Office: iI-H info@beyondhealthexpo.com (I;luemrr;)—lst ﬁg?glgrga'
Gumbs Media Group 904-683-0918 Web: p

. . P.O. Box 5147 || Jacksonville ||
Jacksonville, Florida www.beyondhealthexpo.com Florida || 32247

www.beyondheal thnetwork.com



Exhibitor:

1. Applications for The “Beyond Health Conference &
EXpo” Space & Payment.

Application for space must be made on the Contract for Exhibit
Space provided by Beyond Health Network-Gumbs Media
Group (dba Beyond Health Expo) and be executed by an
individual with authority to act for the applicant (Exhibitor).
reservestheright to reject any application.

The application must be accompanied by a nonrefundable
payment of $950.00 for exhibitors.

*** See schedule for partners/sponsors

2. Cancellation by Exhibitor - Should the Exhibitor be
unable to occupy the space contracted for, there will be no
refund unless requested in writing by September 151, 2024.
All fees paid by the Exhibitor, less 25% fee, will be
returned. Postmarked by U.S. Postal Authorities will be
the determining factor.

3. Assignment of Space - Assignment of space will be
determined by (GM G) based upon the character of the proposed
exhibits and individual preferences as to location for each
Exhibitor. (GMG) hastheright to rearrange the floor planin
theevent of any conflictsregarding spacerequestsor conditions
beyond itscontrol.

4. Insurance - (GMG) shall provide no insurancefor Exhibitor
goods.

5. Care of Building - Nothing shall be posted on or otherwise
attached to columns, walls, floors, or other parts of the Exhibit
Hall without permission of (GMG) and the proper building
authority. Packing unpacking, and assembly of exhibits shall
be done only in designated areas and in conformity with
directions of the Exhibit Manager.

6. Installation and Dismantling - Any requirementsregarding
instillation and dismantling of exhibits shall be binding upon
the Exhibitor asthough set forth herein. All displays must bein
place and set up no later than one hour prior to the official
opening of the The Beyond Health Conference & Expo,
(GMG) has the option to contract labor, at the exhibitor’s
expense to set up any booth not ready by the official setup
time. To insure a professional climate and appearance, all
exhibits shall be operational through the closing hour of the
Exhibit Hall. No Exhibitors are permitted to dismantle or move
from the Exhibit Hall any or all of their display between the
opening and closing hour of the Expo without expresswritten
permission of the Exhibit Manager.

7. Booths - Standard booth equipment (back and side wall
draping and uniform identification sign) will be provided by
the Exhibitor. If the Exhibitor planstoinstall adisplay, no part
thereof shall obstruct the view of adjacent exhibits. No part of
any display may be over eight feet in height without the
permission of the Exhibit Manager. The back threefeet of rented
space may be occupied up to eight feet in height; the front may
be occupied up to 48 inches only. Sound presentations, slides,
or movies will be permitted if tuned to conversational level
and if not objectionable to neighboring exhibitors. (However,
see section 16.) (GMG) reservestheright to restrict the use of
glaring lights or objectionablelighting effects. No exhibitswill
be permitted which interfere with the use of other exhibits or
impede access to them or the free use of the aisle.

8. Default Occupant - Any Exhibitor failing to occupy space
contracted for isnot relieved of the obligation to pay for such
space at thefull rental price. Unlessarrangementsfor delayed
occupancy have been approved by (GMG), unoccupied space
shall be used or reallocated by (GMG).

Exhibitor Terms & Agreement

9.Exhibitor Representative and Personnel - Exhibit booths
areto bemanned at all times during exhibition hoursby aduly
authorized representative of the Exhibitor. The number of
Exhibit personnel in the booth at any onetime shall not exceed
four.

10. Use of Space - Exhibits shall be shown only in the
designated display area. Exhibitor agreesnot to display articles,
equipment, or servicesin private suites or rooms during The
Beyond Health Conference & Expo. No Exhibitor shall
permit any other entity or its representatives to use the space
rented, nor shall the Exhibitor display articles not sold by it.
However, at the Exhibitor’s option, and with full written
approval of (GMG), exhibit space may be shared with one
additional Exhibitor. The second Exhibitor must make
application for space pursuant to paragraph one herein and must
abideby all other provisions of the Exhibitors' Agreement. The
feefor the second Exhibitor will be 50 percent of thetotal exhibit
fee. Upon submission of documented proof that a parent/
subsidiary relationship exists between Exhibitors choosing to
share space, thefeefor the second Exhibitor will be reduced to
25 percent of the total exhibit fee, (GMG) shall issue two
additional Exhibit Hall-only badges for use by the second
Exhibitor. (GMG) shall determinethe hoursof accessto Exhibit
space.

11. Distribution of Printed Matter, etc., - Except fromwithin
rented space, Exhibitors shall not distribute printed matter,
samples, souvenirs, and thelike. Distribution of such materials
elsewhere in the Exhibit Hall is not permitted. Any material
bearing the name or logo of (GMG) or material implying
authorship or endorsement by (GMG), isstrictly prohibited.

12. Mailing Labels - Following Expo and, on request, (GMG)
shall provide each Exhibitor with one set of mailing labelslisting
registered The Beyond Health Conference & Expo
conference attendees. These |abels are provided for the sole
purpose of contacting attendees or following up on contacts
made at the meeting. Any reproduction of thelabelsisstrictly
prohibited.

13. Cancelation or Relocation - In the event of cancellation
or relocation of The Beyond Health Conference & Expo due
to circumstanceswithin (GMG) control, theliability of (GMG)
shall be limited to a refund of fees paid to (GMG) by the
Exhibitor.

14. Fire and Safety Regulations - Exhibitor agreesto comply
with hall and local fire and safety regulationsat all timesand to
maintain the Exhibitor’s space through the exercise of
reasonable care and caution. Exhibitor agrees to permit
inspection of its space by thelocal firemarshal or other public
safety personnel.

15. Labor- Formswill besent by the Officia Service Contractor
tofacilitate ordering furniture, carpeting, labor, etc. A service
desk will be open during the exhibition and labor may be ordered
onsiteif needed. Exhibitors agreeto comply with local union
requirements. Please see Official Service Contract kit for
specific labor regulations. Any conflicts or disagreements
regarding union jurisdictions or interpretationsthereof shall be
resolved with representatives of the Official Service Contractor
and the Exhibit Manager.

16. Copyrighted Music - The use of copyrighted music by
Exhibitors at any time during the Expo is prohibited without
the express, advance written permission of the Exhibit Manager.

17. Violations Prior to the The Beyond Health Conference
& EXpo - (GMG) reserve, theright to prohibit any Exhibitor
from attending and participating in the The Beyond Health
Conference & Expo, if, in the sole judgment of the Exhibit

Manager, the Exhibitor’s conduct prior to arrival at the The
Beyond Health Conference & Expo site violates the
provisionsof the Exhibitors' Agreement. I n these circumstances,
(GMG) shall refund fees paid by the Exhibitor, less the
nonrefundable 25% for admin. coststo (GMG).

18. Additiona violationsand (GM G) Right to Remove Property
- (GMG,) reserves the right to remove from the Exhibit Hall
premisesany or al of the property of the Exhibitor should the
The Beyond Health Conference & Expo be canceled or
relocated, or should the Exhibitor violate any of the conditions
of the Exhibitors’ Agreement. In addition to the general
provisions hereof, any of the following actions by an Exhibitor
shall constitute aviolation of the conditions of this Exhibitors’
Agreement and shall result in the removal of the Exhibitor’s
property and, in such circumstances no part of the Exhibitor’s
feewill bereturned. Thisright may be exercised without prior
noticeand without bearing.

a. Useof adisplay of equipment, products, or services
which variesin any significant way from the description supplied
to (GMG), or which (GMG) finds objectionable, or which
reflects unfavorably on the character of the The Beyond Health
Conference & Expo.

b.  Violationof any municipal, state, or federal laws, rules
or regulations, including safety codes.

¢. Falluretoremovethe Exhibitor’s property from the,
Exhibit Hall upon cancellation or relocation of the The Beyond
Health Conference & Expo.

d.  Any conduct on the part of the Exhibitor or any
representative or personnel of the Exhibitor which, inthe sole
judgment of the Exhibit Manager, is disruptive to the events
taking placein the Exhibit Hall, to other Exhibitors, to the staff
of the hotel or mall or (GMG), or to the events of the The
Beyond Health Conference & Expo,

19. Remedies - In the event the Exhibitor violates any of the
conditions of the Exhibitors’ Agreement, (GMG) reserves an
absoluteright toinvoke either or both of thefollowing remedies,
which shall bein addition to, and not in lieu of, any other rights
or remedies granted under this agreement or available under
general contract law:

a.  (GMG) may order the Exhibitor to remove Exhibitor
property and personnel, or have them removed under the
provisionsof section 17. In these circumstances, no part of the
Exhibitor’sfeeswill bereturned.

b. (GMG). may refuse thereafter to enter into any
agreement with the same or related signatory/exhibitor to lease
exhibit with the same or related signatory/exhibitor to lease
exhibit space at future conferences or meetings sponsored by
(GMG).

20. Liability - a. (GMG) undertakes no duty to exercise care,
nor doesit assume any responsibility for the protection of the
property of the Exhibitor or its representatives, to indemnify
the Exhibitor for loss of the property used in connection with
the exhibit from theft or damage or destruction by fire, accident,
or other cause. Small and easily portable articles shall be
properly secured or removed after exhibition hoursand placed
in safekeeping by the Exhibitor. Any protection exercised by
(GMG) shall be deemed purely gratuitouson its part and shall
in no way be construed to make it liable for any loss or
inconvenience suffered by the Exhibitor.

b.  TheExhibitor agrees toindemnify and hold (GMG),
itsagents, and the UNF University Center and it'smanagement
harmlessfrom all such claimsand fromall claimsor liability of
any nature whatsoever arising from the activities of any
Exhibitor or any of its representatives or from the display or
use of the property of the Exhibitor.

c. (GMG,) shall not beliable for any failure to deliver
spaceto an Exhibitor. In such an event, (GMG) shall reimburse
Exhibitors pro-rataon any feespaid, less 25% feeto cover any
reasonable expenses incurred by (GMG) for advertising,
administration, and related costs.

Corporate Office:
Gumbs Media Group

Jacksonville, Florida

Tel: Email: Remit Checks to:
info@beyondhealthexpo.com Gumbs Media Group
904-6383-0913 Web: P.O. Box 5147 || Jacksonville ||
www.beyondhealthexpo.com Florida || 32247
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